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CAIl Survey — Organization of mountaineering associations

The survey was sent to 12 Alpine Clubs in
Europe and North America

Data are related to the year 2007

The survey was taken in July and August 2008

We received 83% of the requested answers ‘France

Germany DAV
Canada ACC
USA AAC
FFCAM
Romania CAR
Switzerland SAC
Spain FEDME
England BMC
The Netherlands NKBV
Denmark DB

The interviewees

President (or
equal)
40%

Director
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The membership in
external organizations

CIPRA; 20%
ISMF; 20%

60%

CAA; 30%

RECIPROCITY

0
40% IFSC; 50%

UIAA ; 90%
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Number of Members
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Type of members — comparison with CAl
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The legal form

Public Entity (With no public funds)
10%

Private
Organization
10%

Private
organization
with public
recognition
80%

N.B.
Private Organization: Switwerland - SAC
Public Entity: Canada -ACC
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Field structure

Central
Offices

Regional
Groups

Local
Sections

0% 50% 100% 150%

N.B.
Germany (DAV) and Switzerland (SAC) do not report information about Regional Groups
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Members/employees — comparison with CAl
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Financial Resources — comparison with CAl
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100%

] Membership fees
[[] Public Contributions

] commercial Activities

and “other”

D Germany DAV
Can. Canada ACC
USA AAC
Fr France FFCAM
Rom Romania CAR 5
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Commercial Activities

Sample % that does Commercial Activities.
Kind of Commercial Activities.

“Other”

Travel Organization

Income from Publishing

Gadget Sales
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Financial Resources — % of “other” on total budget. Comparison with CAl

CAIl: other incomes; Huts incomes

DENMARK: Sales of Insurances

FRANCE: 1) training and expeditions;
2) Huts incomes

ROMANIA: Ice Climbing World Cup

THE NETHERLANDS: not available

SWITZERLAND: Huts incomes

GERMANY: not available

USA: 1) programs; 2) investments

CANADA: Hut overnights and camps

SPAIN: reciprocity rights convention;
bank interests; other
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Activities presented to members and non members by the following % of the sample.

Alpine Guides

Civl Protection

Mountain Rescue

Mountaineering

Insurance
90%

Publishing books
/ magazines;
100%
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Activities presented to members and non members

80%
70%
60%
50%
40%
30%
20%
10%
0
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. Mountain | Alpine .
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: Rescue guides
magazines | courses n
O exclusive 70% 2% 56% 40% 0% 67%
B free 30% 35% 0% 60% 20% 33%
O discount 0% 24% 33% 0% 60% 0%
@ payment for NON members 0% 29% 1% 0% 20% 0%
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Insurance are made by: Publishing books / magazines is made by:
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Alpine guides is made by: Civil Protection is made by:
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Public Relations are made by:
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Marketing and Events are made by:
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