
CAI Survey 
Organization of Mountaineering Associations



The survey was sent to 12 Alpine Clubs in 
Europe and North America

We received 83% of the requested answers

The survey was taken in July and August 2008

Data are related to the year 2007
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Type of members – comparison with CAI
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The legal form

N.B.
Private Organization: Switwerland  - SAC
Public Entity: Canada    - ACC

Private 
organization 
with public 
recognition

80%

Private 
Organization

10%

Public Entity
10%
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Field structure

N.B.
Germany (DAV) and Switzerland (SAC) do not report information about  Regional Groups
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Members/employees – comparison with CAI
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Financial Resources – comparison with CAI
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Commercial Activities  
Sample % that does Commercial Activities. 
Kind of Commercial Activities.
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Financial Resources – % of “other” on total budget. Comparison with CAI
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NL

ROM

FRANCIA

DEN

CAI "Altro" 1 "Altro" 2CAI: other incomes; Huts incomes

DENMARK: Sales of Insurances

FRANCE: 1) training and expeditions; 
2) Huts incomes

ROMANIA: Ice Climbing World Cup

SWITZERLAND: Huts incomes

USA: 1) programs; 2) investments

CANADA: Hut overnights and camps

SPAIN: reciprocity rights convention; 
bank interests; other

GERMANY: not available

THE NETHERLANDS: not available
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Activities presented to members and non members by the following % of the sample.

Publishing books 
/ magazines; 

100%

Insurance
90%

Mountaineering 
Courses 70%

Mountain Rescue 
40%

Civil Protection 
40%
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Activities presented to members and non members 
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Insurance are made by: Publishing books / magazines is made by:

Mountaineering Courses are made by: Mountain Rescue is made by:
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Civil Protection is made by:

Hut management is made by: Trails management is made by:

Alpine guides is made by:
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Marketing and Events are made by:

Administration is made by: Legal Services are made by:

Public Relations are made by:
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